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The Impact of Video 

● The human brain is visually-dominated--neurons for visual 

processing take up 30% of cortex.  

● Employees 75% more likely to watch video than read text. 

● Video makes it easier for learners to build mental 

connections. 

● Video forms an emotional connection. 

 

Sources: Discover, Forrester, YDraw  





Anyone Can Make 

 Video 
 



Planning Your Video 



Goal Setting and Considerations 

● Training goals 

● SME 

● Budget 

● Timeframe  

● Shelflife 

● Types of video 



Outline 

Source: Brian Carter Group 

https://briancartergroup.com/wp-content/uploads/2016/06/video-options.png


Script 



Storyboard 

Source: Visually 

https://visual.ly/blog/wp-content/uploads/2012/04/storyboard_template.png


Storyboard 



Making Your Video 



Production Team 

1. D.I.Y. -- No budget 

2. Contractor/Video Producer -- Small budget 

3. Video Team -- Large budget 



Cameras 

1. Smartphone and Computer Cameras -- No budget 

 



Soapbox by Wistia  



Cameras 

1. Smartphone and Computer Cameras -- No budget 

2. Consumer/Prosumer Camera -- Small budget 

 



Cameras 

1. Smartphone and Computer Cameras -- No budget 

2. Consumer/Prosumer Camera -- Small budget 

3. Professional Camera -- Large budget 



Affordable Camera Options 

Sony a6300 Camera + Lens Combo 

$998 on bhphotovideo.com 

Canon C100 MKII Camera + Lens Combo 

$3900 on bhphotovideo.com 
Sony a6000 Camera + Lens Combo 

$548 on bhphotovideo.com 



What NOT to Buy 

Compact camcorders can have attractive prices, but the 

lack of quality is what you get for such a low price tag – 

You’re better off sticking with your smartphone. 



Audio Recording 

1. Smartphone -- No budget 
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Audio Recording 

1. Smartphone -- No budget 

2. Audio Recorder -- Small budget 

3. Recording Room/Studio -- Large budget 



Affordable Audio Options 

Rode smartLav+ Lavalier Mic for Smartphones 

$65 on amazon.com 

Zoom H1n Handy Recorder 

$120 on amazon.com 

Rode VideoMic GO On-Camera Mic 

$73 on amazon.com 



Lighting 

1. Windows and Existing Lighting -- No budget 
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Lighting 

1. Windows and Existing Lighting -- No budget 

2. LED Panels and Fluorescent Lighting -- Small budget 

3. Studio Lighting -- Large budget 



Affordable Light Options 

NEEWER 160 LED CN-160 Dimmable Ultra High Power Panel 

$25 on amazon.com 

Neewer Professional Metal Bi-Color 660 LED Video Light for Studio 

$87 on amazon.com 



Production resources 

Wistia Blog nofilmschool.com 



Scaling Your Videos 



Scaling Strategies 

● Optimize for devices 
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Scaling Strategies 

● Optimize for devices 

  

● Keep updates in mind  

 

● Build content for all levels  



Q&A 


