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8+ years of experience in content,
technology, and learning science
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learners in K-12 and higher
education settings

Holds BA in Education and MA in
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Passionate about bringing
learning to any classroo

Dan Avida
CO-FOUNDER & CEO

Chairman & CEO of EFlI
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Engageli, Inc. Strictly confidential and proprietary information, all rights reserved.

Engageli Created by educators | Founded in 2020 | ~$50M in backing to date
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The Engageli Platform
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Enterprise L&D typically creates 100-500 hours of content annually

Source — ATD Research, Chapman Alliance, CLO Magazine, eLearning Industry

.. Industry Benchmarks Time (hours)
Technology and Finance 200-500

y Healthca reand Pharma .................................. 150_ 400 .....................

y Retall and Manufacturmg ............................... 100_ 300 .....................
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Time to create 1 hour of interactive e-learning content =

Source — ATD Research, Chapman Alliance
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The research on active learning

The Active Learning Journey

2

ACTIVE
Collaboration

ACTIVE
Group brainstorming &

Connection knowledge checks

Informal peer connections Collaborative activities that
stimulate engagement

Small groups & guided prompts

o

Built-in collaborations

Lecture

Speaker podium

Pre-arranged seatin,
Patented tables ¥ oS

(8]} Table-wide activities
(as] Student Gallery Engagement markers

2 N Learner talking metric
C__J Screen Share Personal in-app notebooks

erdgageli

3

ACTIVE
Transformation

Dynamic sessions

Boost retention through
questions & polls

Apply knowledge in new contexts

Platform-mediated facilitation
Dynamic table groupings
Cluster by poll response

Interactive playback rooms
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The impact of active learning 13X 16X 54%

Learner Nonverbal Higher
Talk Time Engagement Test Scores

Talk Time and Test Scores Talk Time Test Scores Nonverbal Engagement Incidents

80% 250

60% 70% G 219
64% 63%

- 57% 54% 0 172 16.6X
° 40% 12.7X increase increase
1.4X increase increase from 100 12.29X from

20% increase from from Level O increase Level 0
from Level O Level 0 50 fom

Level O 14 Level 0
0% 0

LevelO Levell Level3

engage Engageli, Inc. Strictly confidential and proprietary information, all rights reserved.




Engageli Studio: Al that helps you do more

Asynchronous content per year 1000

Desired interactivity 30%

Time to.produce 1 hour of 20 75

Interactive content weeks

Efficiency gains 50% of production time

) saved per year
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Engageli Studio: Al that helps you do more

(000

3 clicks

to turn video lectures into interactive experiences

v Analyze audio and content

900/ )

v Chunk video into logical micro-lessons

v Auto-generate and insert polls, quizzes, and activities

v Easily develop learning paths

v Track learner completion and engagement data

Engageli Studio
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Engageli Studio demo: course creation flow

(000

Step 1: Create an account and upload your video

Step 2: Review and add to your course

900/ )

Step 3: Publish and share your course

Engageli Studio
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8% Action tags
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Modules (18)

Easily track completion and performance

< Introduction to computer science

Completion by learners ®
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Real-world applications of Engageli Studio

Focus Area

Customer Application

Pre-Training Engagement

Deliver flipped learning models and interactive course previews to boost
preparedness before live sessions.
Monitor engagement and automate personalized outreach.

Organized Content Access

Create structured playback rooms for tutoring and foundational skills
reinforcement.
Segment resources by learner group or topic.

Automated Knowledge Checks

Auto-generate quizzes based on training videos to reinforce knowledge, track
comprehension, and integrate results into LMS systems or client reporting.

Interactive Learning Libraries

Transform guest speaker events and sales training content into evergreen,
interactive assets with embedded assessments.

Rapid Asynchronous Deployment

ergage

Build modular, self-paced content quickly to support rolling starts, onboarding
programs, and IT system training initiatives.
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Secure your free trial and join the Engageli Studio Showdown:
course creation contest!

Prizes for top
creators

!

1st 2nd 3rd
Place Place Place

$500 Amazon gift Apple Airpods Max = $250 Amazon gift 1
card card

<
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